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14 ToaTEA
The global green tea market is on fire and Springleaf’s
entry into the market with an organic and natural range
is timely and savvy.

| 6 cRACKING THETOUGH NUT
With Australia lagging many developed nations when it
comes to producing and exporting value added food,
what Brookfarm is doing with Macadamia’s is an
example worth emulating.

3| THEGoOD OIL
How persistence in marketing in the US paid off for
Yellingbo Gold.

34 LET’'S GET ALTERNATIVE
With the insatiable global wine market continually searching
for the next ‘it’ varietal the focus is on alternative grape
varieties and their multi-dimensional ability to cater to many
tastes.

36 THE RED REPORT

An exclusive Global Food and Wine Magazine survey of
leading international trade uncorks the way forward red wine.

49 COLOGNE CALLING

Anuga, the world’s largest food and beverage trade event,
transforms Cologne again this October. Buy comfortable
shoes and prepare for sensory overload.
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